Our logo is far more than just our
name and tagline in PF DinText Pro

font - it's a statement about who we

Note:
Both vertical and horizontal versions of our logo
are used. The use of each depends on spacing,

consideration of other surrounding elements

and the application of the exclusion zone (1.2).
are and what we stand for.

9
The logo consists of three elements: N v 4

¢ The globe with the map of the “./

Asia Pacific region

nterplast

3 /| *Repairing bodies & rebuilding lives,
e n the Asia Pacific region

e The organisation’s name -

hnterplast

Repairing bodies & rebuilding lives
in the Asia Pacific region

Interplast ©

e The tagline - Repairing bodies &

rebuilding lives in the Asia Pacific

region
The logo should always appearin Uy
a specified and consistent manner

as illustrated in these branding

guidelines. : Inte rplaSt®

Repairing bodies & rebuilding lives
in the Asia Pacific region

Interplast’

Repairing bodies & rebuilding lives
in the Asia Pacific region
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